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SEO Intro
What is SEO about?

➢SEO stands for Search Engine Optimization.

➢ It is the activity that aims to improve search engine rankings.

Why is SEO so essential?
➢Users mainly click the top 5 suggestions in search results.

➢Users trust search engine (organic) results.

➢ It can put you ahead of the competition.

Who works on SEO?
➢marketers, digital marketing managers, web developers/designers, SEO specialists/freelancers, 

UX designers, content writers, bloggers, SEO strategists/consultants, etc.
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SEO Goal:
To reach at the top results of GOOGLE

(& increase traffic to website)

A Search Engine Optimization Specialist is 
responsible for analyzing, reviewing and implementing 

websites 
that are optimized to be picked up by search engines

Today SEO is a must have skill which will help you build 
your career in Digital Marketing.
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SERP Results Page
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SEO!



Main ranking factors (today)
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Main ranking factors (today)
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Main ranking factors (today)
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According to Google, “the most basic signal that 
information is relevant is when content contains the 
same keywords as your search query.”

However, Google is still taking the basics into account 
when ranking pages.

https://www.google.com/search/howsearchworks/how-search-works/ranking-results/
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SEO Intro
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SEO Intro

• Keyword Analysis/Report
• Keywords Optimization
• HTML Validation 
• Home Page optimization
• Body Text Optimization
• Page Title Optimization
• Image Optimization 
• Link Building
• Robot.txt Submission
• Site Map Building
• Search Engine Submission
• RSS & XML Feed
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• Dynamic Content Optimization
• Competitor Website Analysis
• Social Media Optimization
• Directory Submission
• 404 Error Pages
• Google Web Master Tool Integration
• Google Analytics Integration

USUAL TASKS FOR SEO EXPERT
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On-Page  SEO 
On-page SEO refers to the process of optimizing pages on your site to improve 
rankings and user experience.

This is the opposite of off-page SEO, which refers to optimizing for elements 
outside of your site. This can include backlinks or social media mentions.

Elements of on-page SEO include:

• Title tags

• Internal links

• HTML code

• URL optimization

• On-page content

• Images

• User experience (UX)
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Meta tags

The term “meta” stands for “metadata,” which means data about data. 

Meta tags provide information about a webpage and directly influence how 
search engines view a website. 

Most meta tag elements are for the benefit of search engines, like Googlebot and 
other web crawlers.
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Meta tags

Major types of meta tags (! Different for every page! ):

• Title Tag  (50-60 chars): <title>…</title> (keyword or relevant to keyword: 
CTR optimized)

• Meta Keywords Attribute (up to 10 keyword phrases): : <meta 
name="keywords" content="/> 

• Meta Description Attribute  (around 150-160 chars, 1-2 times include the 
target keyword): <meta name="description" content="/>
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SERP snippets
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Title
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Title tags are displayed on search engine results pages (SERPs) as the clickable 
headline for a given result, and are important for usability, SEO, and social sharing. 
The title tag of a web page is meant to be an accurate and concise description of a 
page's content.

<head><title>Example Title</title></head>

Title tags are a major factor in helping search engines understand what 
your page is about, and they are the first impression many people have 
of your page.

Title tags are used in three key places: (1) search engine results pages (SERPs), (2) web browsers 
(tab), and (3) social networks (share).



Other useful <head> meta tags
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• <meta charset=“UTF-8”> → for chars encoding

• <meta name="viewport" content="width=device-width, initial-scale=1"> → for 
page responsiveness

• <link rel="icon" href="/favicon.ico" type="image/x-icon">→ to add the favicon

With 48.6% of internet searches made on mobile devices, the viewport 
meta tag has become one of the best SEO practices

https://gs.statcounter.com/platform-market-share/desktop-mobile-tablet
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HTML meta tags



On-Page  SEO: <body> elements

Image tag <img>

<img src=“image.jpg” alt=“image description” title=“image tooltip”>
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The alt attribute is used by screen readers, which are browsers used by people with a visual impairment for 
example (accessibility SEO). These screen readers tell them what is on the image by reading the alt tag. 
It’s not just screen readers that read alt text, though. 
Search engines like Google also use this information to understand the context of an image;
 to find out what an image shows, and what its purpose is.

The title attribute is shown as a tooltip when you hover over the element. A title attribute is not required. 
Most of the time it doesn’t even make sense to add it. They are only available to people who use a mouse (or 
other pointing devices) and the only one case where the title attribute is required for accessibility is on 
<iframe> and <frame> tags.

Over 20% of all U.S. web searches happen on Google Images



On-Page  SEO: <body> elements
Alt attribute = Descriptive text

Example: <img src=”chocolate-1.jpg” alt=“dark chocolate coffee flavored bar”/>
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Image example: 
Bad alt text: alt="cats"
Good alt text: alt="sleeping cats with yarn"
Better alt text: alt="ginger kittens sleeping with yarn"
Best alt text: alt="two ginger kittens sleeping with pink 
and purple balls of yarn"

Tip: Alt text shall be up to 125 chars



On-Page  SEO: <body> elements

• HTML heading tags h1, h2, h3
<h1>Here is an H1 tag</h1>

The H1 title tag is a critical ranking factor-H1 tags tell search engine bots and web users what a page is about.. It’s also 
usually the most visible content on the page for the reader

Use keywords inside <h1>s

<h2>…</h2>

If the H1 main heading is like the title of a book, H2 subheadings are like chapters. You can use H2 headings to subdivide your content into 
logical sections

<h3>…</h3>
H3 tags further subdivide and clarify your content

H4, H5, and H6 tags further organize content on the page. They allow you to add more granular details without leaving 
the reader struggling with unwieldy chunks of text.
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On-Page  SEO: <body> elements

HTML heading tags - Example
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On-Page  SEO: <body> elements

Example page: The health benefits of exercise
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On-Page  SEO: <body> elements

• Link Anchor text: <a href=“url” title="Keyword Text">Link Anchor text</a>
• Exact-match (keyword)

• Partial-match

• Branded 

• Naked link (www.ihu.edu.gr)

• Generic ("Click here“)

• Images (link text =>alt text)
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On-Page  SEO
• Internal  links

<a href="http://www.same-domain.com/" title="Keyword Text">Keyword Text</a>

=hyperlinks that point at (target) the same domain as the domain that the link exists on (source).

• They allow users to navigate a website.

• They help establish information hierarchy for the given website.

• They help spread link equity (ranking power) around websites.

Optimal website web structure
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On-Page  SEO
• External  links

<a href="http://www.external-
domain.com/">Link Anchor Text</a>

= a link that points at an external domain.
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On-Page  SEO

• Backlinks

= links form other sites to your site: “backlinks to your website are a signal to 
search engines that others vouch for your content”.

!quality and natural links!

Google: relevant/trusted websites, high domain authority websites.
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On-Page  SEO

• Link equity

= a search engine ranking factor based on the idea that certain links pass 
value and authority from one page to another. 

This value is dependent on a number of factors:
• Is the link relevant?

• Is the linking site trusted?

• Is the link crawlable?

• How many links are located on the page?
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On-Page  SEO

Favicon (https://www.ihu.edu.gr/favicon.ico)

• Google has launched their new mobile search design that shows favicons in the 
search snippets.

• Appropriate formats: 
https://en.wikipedia.org/wiki/Favicon#File_format_support

• HTML tag: <link>

   <link rel="icon" href="favicon.ico" type="image/icon">

In header!
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https://www.ihu.edu.gr/favicon.ico
https://en.wikipedia.org/wiki/Favicon


Open Graph Meta Tags
og:
Open Graph meta tags are snippets of code that control how URLs are displayed when shared on 

social media. They're part of Facebook's Open Graph protocol and are also used by other social 
media sites, including LinkedIn and Twitter.

! Adding Open Graph tags to your website won’t directly affect the on-page SEO, but it will influence the 
performance of your links on social media
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<meta property=”og:title” content=“…” />

Without Open Graph tags, the FB crawler uses 
internal heuristics to make a best guess about the 
title, description, and preview image for your 
content. Designate this info explicitly with Open 
Graph tags to ensure the highest quality posts on 
Facebook.



Open Graph Meta Tags
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<meta property="og:url" content="http://www.nytimes.com/2015/02/19/arts/international/when-great-minds-dont-think-alike.html" /> <meta
property="og:type" content="article" /> <meta property="og:title" content="When Great Minds Don’t Think Alike" /> <meta property="og:description"
content="How much does culture influence creative thinking?" /> <meta property="og:image"
content="http://static01.nyt.com/images/2015/02/19/arts/international/19iht-btnumbers19A/19iht-btnumbers19A-facebookJumbo-v2.jpg" />

Example:



Open Graph Meta Tags
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Facebook Sharing Debugger: It will show which 
meta tags the FB crawler scrapes as well as any 
errors or warnings.
The debugger also triggers a scrape of your page, so 
if you do have errors in your HTML you can use the 
debugger to update your content.



Semantics - Layout
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Semantics - Layout
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Microdata & Schema Markup
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SERP snippets
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Rich 
snippet



On-Page  SEO
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Adding Schema markup to your HTML improves the way your page displays in SERPs by 
enhancing the rich snippets that are displayed beneath the page title.

<div itemprop="aggregateRating" itemscope
itemtype="https://schema.org/AggregateRating"> 
<span itemprop="ratingValue">[Aggregate rating
given]</span> 
stars –
<span itemprop="reviewCount">[Number of reviews]
</span>
reviews
</div>



On-Page  SEO
• Schema.org Markup

    Schema.org (often called Schema) 
is a semantic vocabulary of tags (or 
microdata) that you can add to your 
HTML to improve the way search 
engines read and represent your 
page in SERPs.

Google’s Structured Data Markup 
Helper:

https://www.google.com/webmaster
s/markup-helper/u/0/
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https://www.google.com/webmasters/markup-helper/u/0/
https://www.google.com/webmasters/markup-helper/u/0/


On-Page  SEO
Structured data markup explains to SE what this data means. 

USE CASE A: a name ‘John Smith’

Using microdata SE will know this is a writer of this very article, not an 
ordinary name mentioned in the text.

HTML example: 

<div itemscope> 

<p>…

<span itemprop=“author">John smith</span>.

</p>

 </div>
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Answer: Meta tags explain to a browser how to show the data which the tag consists of. 
For instance, content “star wars” included in a h2 tag explains to the browser that “Star Wars” is a 
heading of the 2nd format, but there is no info here about what “Star Wars” is. 
It can be a movie, a game or just an image, thus SE can’t choose the relevant filling.

18/10/2024

USE CASE B: how can structured data add info to html meta 
tags?



On-Page  SEO
Overall

•  Structured data is a system of pairing a name with a value that helps 
search engines categorize and index your content.

• Microdata is one form of structured data that works with HTML5. 

• Schema.org is a project that provides a particular set of agreed-upon 
definitions for microdata tags. 

Note! Whether structured data affects rankings has been the subject of much 
discussion and many experiments. Yet, there is no conclusive evidence that this 
markup improves rankings. But there are some indications that search results 
with more extensive rich snippets (like those created using Schema) will have a 
better click-through rate.
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Practice Guide  
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1. Define a keyword for your index page.
2. Optimize your website for SEs using On-Page SEO meta tags.
3. Optimize your title tag for CTR.
4. Optimize your images (alt tags and descriptions)
5. Use keywords in your headings (and use headings) –use only one h1 at he first 

line.
6. Use external and internal links.
7. Use branded anchor text.
8. Include multimedia and embed a YouTube video.
9. Audit for responsive design issues.

CASE STUDY B: Organic Store – On-Page Optimization
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