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Keywords
• Keywords are the words and phrases that people type into search 

engines. They’re also known as search queries or “SEO keywords.”
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Keyword Research

Keyword research should be in the first steps of every SEO 
strategy.

Before you write your website content, you need to think 
about which search terms you want to be found for.
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Keywords
Where to start from?

From Keyword Research

Steps:

1. Know your industry! Create logical segments (i.e. split your 
products/services into segments)

2. See what keywords your competitors rank for 

3. Use keyword research tools

4. Investigate the value of the detected keywords
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Keyword Research 
• Keyword research: the work you do to come up with an extensive list 

of keywords you want to rank for.

It involves analyzing, comparing, and prioritizing the best keyword 
opportunities for your website.

Keyword research helps you to answer questions like:

• How hard will it be to rank for this keyword?

• How much traffic am I likely to get if I rank for this keyword?

• What kind of content should I create to rank for this keyword?

• Are people searching for this keyword?
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Focus Keyphrase

It is the search phrase that you most want your page rank for.

→It usually consists of multiple words (it can still be mentioned as 
keyword.

• What are the key differences between a single-word keyword and a 
keyphrase?

• What are the benefits of the one and the other?

Keywords have usually considerably higher search volumes comparing 
to keyphrases. 

But keyphrases often drive more targeted and specific traffic to the 
website
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3 Keyphrase Types
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Head Generic, competitive Ex: Italian food

Mid tail More specific, less 
competitive

Ex: homemade 
Italian pasta

Long tail Even more specific, even 
less competitive

Ex. homemade 
Italian penne 
carbonara

Decide which are your most critical, high-level keywords – the ones that generate sufficient traffic for your 
website and best fit your business.



Keyphrase Types
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Think examples of: puppy training, kids’ shoes, etc.
When to use each one and why?



Searcher Intent
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Searcher intend: 
Whenever someone enters a 
search query into a search 
engine, they are on a quest 
for something



Searcher Intent
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Type of intent People want to...

informational intent find information on a specific topic

navigational intent access a specific website by entering the term in a 
search engine (branded keywords)

commercial intent do research before making a purchase ( asking for 
sales/offers/etc)

transactional intent buy something, after doing their commercial intent 
searches (use the word ‘buy’ or branded keywords and 
‘buy’)



Keywords vs. Topics
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Moz research, 2018
https://moz.com/blog/write-for-seo-2018



Keywords vs. Topics
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• Example (Topic: Content marketing)



Keywords vs. Topics
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• Example (Topic: Football)

Q. What are the terms/things that come to your mind when you think 
of football?

‘Football News’



LSI Keywords
• Google relies on LSI keywords to 

understand content and define 
topics

• LSI (Latent Semantic Indexing) 
Keywords are conceptually 
related terms that search engines 
use to deeply understand content 
on a webpage.
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LSI Keywords
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LSI Keywords are NOT synonyms.
Instead, they’re terms that are closely tied to your target keyword.

Example LSI s for “jogging”?



LSI Keywords Where to find LSIs? Related searches under SERPs, Google Autocomplete 
(consider personalization..), Tools (e.g. Gogole Ads Planner, Ubersuggest), 
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https://backlinko.com/hub/seo/ubersuggest


LSI Keywords
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Ubersuggest - Example



Keyword Research Tools
Example by Ubersuggest (https://app.neilpatel.com/en/ubersuggest)
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Keyword Research Tools
Ubersuggest Chrome Extension

https://chrome.google.com/webstore/detail/ubersuggest-seo-and-keywo/nmpgaoofmjlimabncmnmnopjabbflegf?hl=en 
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Ubersuggest is a FREE chrome extension and a powerful SEO tool that shows you 
keywords monthly search volume, CPC & competition data.

The complete list of metrics, data, and features available 
with Ubersuggest is:

• Different keyword ideas • Content ideas • Google 
keywords • Amazon keywords • YouTube keywords
• Top ranking pages • Keyword analysis and details
• Site audits • Backlink profiles • Search volume • CPC
• Highly-targeted keyword suggestions • The average 
number of backlinks • Domain score • Pinterest shares 
• Facebook shares • A comprehensive chart that breaks 
down • Percentage of SEO clicks your search term gets
• Different age groups that search for your term

https://chrome.google.com/webstore/detail/ubersuggest-seo-and-keywo/nmpgaoofmjlimabncmnmnopjabbflegf?hl=en


Keyword Research Tools
Ubersuggest Chrome Extension
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Keyword Research Tools
Ubersuggest Chrome Extension
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Keywords Research Tools

Google Ads: keyword planner  
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Keywords Research Tools
Google Trends

Knowing keywords trends (also for not popular keywords!)
• Find out popular to be keywords (new terms); it is hard to outrank older pages!
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https://trends.google.com/trends/explore?hl=en

https://trends.google.com/trends/explore?hl=en


Site Structure

The ideal structure of a site:

   It is like a pyramid (silo structure). 

   On top of the pyramid is the homepage 
and in the homepage are links to some 
other pages (such as category pages). 

   These pages, in turn, link to even more 
pages.

➢ Tip: if you want a particular page to rank better 
than others, make sure it’s easy to get to from 
the home page.
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Topic Clusters
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Site Structure
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Site Structure
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Keywords Research & Competitive Analysis

   Competitive analysis real world example:
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You operate a grocery store — one of three competing stores in town.
 Your customers are happy, but you know they also visit other stores because 
they can't buy everything in one place. What do you do?

You go on a road trip to gather competitive intelligence.
You visit the other stores to understand the popular items they offer. 
By offering these items yourself you help your customers make fewer trips, 
and in turn, you gain more business traffic.



Competitive Analysis

   Competitive (SEO) analysis involves researching:

• the keywords, 

• the links, 

• the content, 

    of SEO competitors in order to reverse-engineer the most successful 
elements of these tactics into your SEO strategy.

→ see what's already working for others and build upon that.
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But you should know your competitors first!



Competitive Analysis

Keyword Competitive Analysis - sometimes called keyword gap 
analysis – is a process of identifying valuable keywords that your 
competitors rank highly for.

• The keywords should be valuable (i.e. high volume, related to your 
business, or likely to convert).

• The keywords should be ones you could rank for, or could rank for better

• Comparing two or more competitors often gives a richer analysis.
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Keywords Research & Competitive Analysis
1. Finding your true SEO competitors

• Manual: Enter your top keyword in Google then see which domains are ranking.
• For increased accuracy, do this for 10–20 of your most popular keywords, track everything in a 

spreadsheet, and calculate which domains appear the most frequently and in what position (be 
aware of localized results). 

     (however, it is risky for large amount of keywords)

• Tool-based: Use a SEO keyword tool
• different SEO tool solutions can automatically look at all of the keywords you rank for in their 

databases, and accurately tell you who your "true" search competitors are. 

     e.g. https://moz.com/domain-analysis

2. Finding your competitors’ popular pages
• e.g. SEMRUSH →  competitors traffic pages

• e.g. ALEXA

3. Finding links  & keywords in those popular pages
• e.g. AHREFS → num of links/page
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https://moz.com/domain-analysis


Keywords Research & Competitive Analysis

SEO Competitor Analysis Report
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Moz Template  Example



Keywords Research & Competitive Analysis
Keyword (phrases) and LSI research

• Google Ads: keyword planner  

    (https://support.google.com/google-ads/answer/7337243?hl=en)

• SEO chat suggestion Keyword Finder

• Soolve

• Ubersuggest

• Wordstream Free Keyword Tool

• Keywordtool.io

Knowing your website’s ranking and keywords that bring traffic
• Google Analytics

• Google Search Console

• Make sure they appear on your landing page (title, heading tag, content, etc.)
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https://support.google.com/google-ads/answer/7337243?hl=en


Case Studies

1. Dog training (Location specific)

2. Vet clinic (Location specific)

3. Pet accessories

4. Organic oils

5. Pregnancy  clothes

6. Nursery furniture

7. Baby care products

8. Kids shoes

9. Wooden toys

10. Robotics for kids

11. Restaurant/Pizza/Caffe
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8. Fashion/Beauty

9. Travel agency

10. Hotel

11. Food supplement 

12. Online Courses

13. Web development firm & hosting 
provider

14. Christmas ornament

15. Online jewelry store

16. Rent a car

17. Spa center

18. Conference rooms
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