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& SEO analysis ~

SEO STRATEGY PLAN -

+ Add related keyphrase

Did you know Yoast SEQ Premium also analyzes the different word forms of _

your keyphrase, like plurals and past tenses?

Analysis resulis

071 DEFINE OUR TARGET AUDIENCE

#  Problems (1)

@ Keyphrase distribution: Have you evenly distributed your focus keyphrase throughout the
whole text? Yoast SEO Premium will tell you!

~  |mprovements (1)

02 KEYWORD RESFARCH

@ Text length: The text contains 285 words. This is slightly below the recommended minimum
of 300 words. Add a bit more copy.

>

Good results (14)

Outbound links: Good job!

03 DESIGN AND DEVELOP AN SEO—
FRIENDLY WEBSITE

Image Keyphrase: Good job!

Images: Good job!
Intemal links: You have encough internal links. Good job?

Keyphrase in introduction: Well done!

Eeyphrase density: The keyphrase was found 4 times. This is great! 4 )

04 ON-PACE SEO OPTIMIZATION

Eeyphrase in SEQ title: The exact match of the focus keyphrase appears at the beginning of
the SEO title. Good job!

kKeyphrase length: Good job!

Keyphrase in meta description: Keyphrase or synomym appear in the meta description. Well

05 OFF-PACEFE SFO STRATEGCY

Meta description length: Well done!

Previoushy used keyphrase: You've not used this keyphrase before, very good.

Keyphrase in slug: Great work!

Keyphrase in subheading: 1 of your H2 and H3 subheadings reflects the topic of your copy.
Good job!

SEQ title width: Good job!




AUDIENCE SEGMENTATION

Blog;

Cooking enthusiasts

Families seeking culinary
diversity and family-friendly
recipes

I —shop

Individuals following the
Mediterranean diet for its
health benefits

People seeking for organic,
unique products and ideal
for gifts

Restaurant & Menu

People who want to explore the
Greek tradition and cuisine in
their area

Citizens who seek for a new
culinary experience



KEYWORD RESEARCH
—y —L

The ingredients to success

restaurants
LOCAL 30,400,000 Low $3.90
near me
Optimizing Online Visibility
greek food near
LOCAL 201,000 Low $3.20
me
Greek
ree LOCAL 201,000 Low $2.90
restaurant
Greek
restaurants LOCAL 165,000 Low $2.80
near me
feta greek MID 135,000 High $0.50
tra virei
eX, e V,l et LONG 1,000 medium $0.52 ¢
olive oil “\\\ )
‘ LSI Keywords



® YOLENI'S Keyword overlap

Expl'r::-re- Giveek Flavors

hitps:{frenacyolenis comyfen-ns/ 17K

htips:/fiitanfcods.com/ 2 8K

User-friendly website, global shipping. .

Positive reviews

Limited physical presence
Y . Diverse product selection,

L . loyalt ,
Intense competition in the online Oyalty program

gourmet market, potential logistical challenges. . N . .
Growing competition from online specialty stores,

Score:

potential supply

No reviews

Limited international shipping.

SO LLLAdINOO

US BASED



CENRIRD.

Expanded product range

Focus on tradition

Old-fashioned

Potential impact of economic factors

xae®mingfrog @ htps:/tekanoni.com/
emnal External Security Response Codes URL
v & L Export

JMpage_id=791
omy/7page_id=6
omy?page_id=93

=818
hittpa:fitokan omy?page_id=44
Tpage_id=161
okanoni.com, ?page_id=161
onl.com/Mood=our-wines
rHoodcatsswests
comyMoodcatmwines
onl.com Mood=chardonnay-white-wine
om/?page_id=794&lang el

m i B AT bl

Meta Description Meta Keywords H1 HZ Content Images Canonicals Pagina® »  sues Site Structure Segments Response Times APl Spelling & Grammar

Occurrences Title 1 +

Restauranis Monemvasia | "To Kanoni® | Local Foods B'W
Restaurants Monemvasia | "To Kanoni” | Local Foods B'W
Orange Pie | To Kanoni

Photo Gallery | Ta Kanoni

Wines | To Kanoni

Desseris | Te Kanonl

Wirtual Tour 360° | To Kanoni

Elog | To Kanoni

Contact | To Kanoni

Guided Tours in the Castie | To Kanoni

Our Story | To Kanoni

Full Menu | Local Foods | Castle of Monemvasia | To Kand
Full Menu | Local Foods | Castle of Monemvasia | To Kand
Our Wines | To Kanond

Desserts | Ao

Wineg | To Kanoni

Chardonnay White-wine | To Kanoni

Ewovie nepuyynon 360° | To Kanond

MNiAnrs Memeah | Tas s dheames | blmeesodlmmes A awsonrine

Calastad Malla: N Ciltar Tatal: 09

RESTAURANT

Spider §

URLs % of Total

Missing

Duplicate

Over 80 Characters
Below 30 Characters
Owver 561 Pixels
Below 200 Pixels
Same as H1

Multiple

Outside <heads

* Meta Dascription

Al

Missing

Duplicate

Ower 155 Characters
Below 70 Characters
Crver 985 Pixals

Below 400 Pioels

4 TO KANONI

< NP NAPITNGIIR e WLl s IOy I D NP i £ N L AR S NN R AT g S TR O R MY 505 3 3 I T

R A ST SN MR YL 2 S T g LI NN - O Sy,

ntentful Paint

Total Blocking Time

b=

2.080 ms

Speed Index

7.7s

Strong brand.

Positive reviews in all channels.

A Largest Contentful Paint

15.8 s

® Cumulative Layout

0

ERGON

Limited international reach,

Potential language barriers.

V4




DESIGN & IMPLEMENTATION

gD » ® 0

Performance Accessibilrty Best Practices

Yoast SEO

@ sco0 @ Readability 2 Schema =3 Sodal

Analysis results &
“  Problems (1)

@ Word complexity: Is your vocabulary suited for a larger audience? Yoast SEO Premium will
tell you!

Good results (6)

N

@ Passive voice: You're using enough active voice. That's great!
lovember 21, 2023 ® Consecutive sentences: There is enough variety in your sentences. That's great!

® Subheading distribution: Great job!

@ Paragraph length: Mone of the paragraphs are too long. Great job!

@ Sentence length: Great!

@ Transition words: Well done!
- : i - - - - A First Contentful Paint 4 Largest Contentful Paint

o Nt tacte o e 6.1s 6.5s
/ @ Total Blocking Time ® Cumulative Layout Shift

= LAz 2e =Ll g 150 ms 0.005

A Speed Index

84 s

@ @



PPC STRATEGY

Search Campaign

Keywords: “greek products online®, “buy

greek feta®, “greek delicatessen” etc.

“ o«

Keywords: “olive oil online®, “greek olive

“ o«

Neg. Keywords: “titan foods”, “eden'’s

“ o«

taste oil“, “eden’s taste greek olive oil“ etc.

olive oil*, “definition” etc.
Neg. Keywords: “titan foods“, [eden'’s taste]

“ o«

Keywords: “eden’s taste”, “eden’s

“ « “ «

taste products®, “eden’s taste, “eden's
AD GROUF AD GROUF AD GROUP

taste shop online” etc. _ _ . .
Branded Generic Olive Oil

Neg. Keywords: “titan foods®, “how

“ o«

to,

“ o«

information®, “restaurant”,
“olive oil” etc.

Sponsored

Sponsored e
@ dmlabs.ihu.edu.gr/products Sponsored

& dmlabs.ihu edu.gre-shop

Organic Products - Order Online Now - ®  dmiabs.ihu.edugriolive-ol

Greek food and drinks - Eden's Taste Delicatessen Greek Products

High Quality Olive Oil - Buy Greek
Products Online
Find out oL

Greek Food Greek Drinks



PPC STRATEGY

Authentic Greek
Products

Shop Now >

Display Network Campaign

Remarketing

Custom audience: non - purchasers
who had visited our e-shop within the
previous 30 days.

Eden's Taste E-Shop

Eden's Taste E-Shop
@ Find the best greek organic
' products in our e-shop

Eden's Taste Shop Now >

|




ANALY TICS REPORTS: KPIs

37.3%

@ Direct
@ Organic Search
@ Email
Organic Social
Referral

@ Cross-network

@® Paid Shopping

Active users/Channel Bounce rate & Avg. Session duration
To identify sources of traffic To examine user’s experience
Direct (high brand awareness, See pages with highest bounce rates (issues?)

familiarity with the brand)
Duration per device

2x on desktop (responsiveness?)



ANALY TICS REPORTS: KPls (cont.)

Conversions/time
Peak when flash promotions
Peak in conv. of every channel
(mostly direct-> radio spot?)

Conv. / product page, Conv./channel

(ELET Yy e pIe FEl) @ e elis & Conv./state: most Greeks (local ads?)

sources : . :
Active users/interests: personalized content



ANALY TICS REPORTS: SEGMENTST COMPARISON

Cross-network
Organic Seareh

Referral

Organic Social

Emll

Pald Search
Affiliates
Pald Video

10 Organic Yideo

New-Returning users’ conversions & New users & Average Engagement
Revenue/user, in different states time per Channel
e Higher revenue from returners (building loyalty) e More new users through Organic Search: natural visibility
e Georgia: same revenue (quick adaptation to our platform, on SE (good SEO, lower advertising costs)
opportunity for up-selling) e Paid Search avg. engagement time is low (problem with
e New Jersey: big existing users’ revenue (local ads PPC strategy-keywords-landing page?)

opportunity - higher spending patterns?)



USER INTERAC TION FLOW AND
CONVERSION FUNNEL ANALY SIS

Initial Engagement: 47,604 Sessions|
447808 Page VieWS ‘OhoL oL XPAOTEC

ADETHPIA BHMA+1 BHMA +2 BHMA+3 2 BHMA +4
Cwvopa ‘Cwvopa ‘Ovopa ‘Cvopa ‘Cvopa
el guppBavtoc > 3 gupBavtoc - > 3 guppavrtoc > 3 guppavtoc > 0 gupBavtoc v
[ ] [ ] [ )
Customer Retention: 16,328 Return Visits page vew

Interest Funnel: -
e 13,089 Item List Views
e 6,261 Engaged Users e engage ver

+15 aKopn view._ item
: 1.842 3700

e 3700 Product Details
605
session_start
324
first_visit
49
+8 aKopn

Conversion Challenges:
e 605 Reached Cart

e 90 Added to Cart
e >50% don't purchase

no r'|_|:il urchasers

6 1




VMIARKETING STRATEGY RECOMMENDATIONS
VIULTI-STAGE

AWARENESS )

e Social Media
e Content Marketing

YCONSIDERATION | Rt R DECISION

e Lead Magnets PPC e Time-Sensitive

(free items or services given Promos

away to gather contact details) e Transactional

: TargetEd Email Marketing SEO/PPC
SEO/PPC

RETENTION

e Loyalty Programs
e Feedback for
Social Proof




FDEN'S TASTE

THE FOOD EXPERIENCE

THANK YOU FOR YOUR ATTENTION!



