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OUR HOME PAGE



ON THE MENU

gourmet plates

craft brews

wine & dish
pairings



DEFINE OUR TARGET AUDIENCE

KEYWORD RESEARCH

DESIGN AND DEVELOP AN SEO–
FRIENDLY WEBSITE

SEO STRATEGY PLAN  

ON-PAGE SEO OPTIMIZATION

OFF-PAGE SEO STRATEGY
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AUDIENCE SEGMENTATION

Blog 

Cooking enthusiasts 

Families seeking culinary
diversity  and family-friendly
recipes

Restaurant & Menu  E-shop

People seeking for organic,
unique  products and ideal
for gifts

People who want to explore the
Greek tradition and cuisine in
their area

Citizens who seek for a new
culinary experience

Individuals following the
Mediterranean diet for its
health benefits



KEYWORD  TYPE  VOLUME  COMPETITION  AVG CPC 

restaurants
near me    LOCAL  30,400,000   Low  $3.90 

greek food near
me  LOCAL  201,000   Low  $3.20 

Greek
restaurant   LOCAL  201,000   Low  $2.90 

Greek
restaurants
near me  

LOCAL  165,000   Low  $2.80 

feta greek  MID  135,000   High  $0.50 

extra virgin
olive oil  LONG  1,000   medium  $0.52 

KEYWORD RESEARCH 
The ingredients to success

Optimizing Online Visibility

Strategic Keyword Integration

LSI Keywords



 User-friendly website, global shipping. 
 
Positive reviews

Limited physical presence

Intense competition in the online 
gourmet market, potential logistical challenges. 

 Diverse product selection,
 loyalty program. 

Growing competition from online specialty stores,
potential supply 

No reviews

Limited international shipping. 
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G
R BASED

Strong brand. 

Positive reviews in all channels.

Limited international reach,

Potential language barriers. 

Expanded product range

Focus on tradition

Old-fashioned

Potential impact of economic factors
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Keywords: “eden’s taste“, “eden’s
taste products“, “eden’s taste“, “eden's
taste shop online“ etc.
Neg. Keywords: “titan foods“, “how
to“, “information“, “restaurant“,
“olive oil“ etc.

Keywords: “greek products online“, “buy
greek feta“, “greek delicatessen“ etc.
Neg. Keywords: “titan foods“, “eden‘s
taste“, “olive oil“, “definition“ etc. 

Keywords: “olive oil online“, “greek olive
oil“, “eden‘s taste greek olive oil“ etc.
Neg. Keywords: “titan foods“, [eden‘s taste]



Custom audience: non - purchasers
who had visited our e-shop within the
previous 30 days.

Display Network Campaign
R e m a r k e t i n g



Active users/Channel
To identify sources of traffic
Direct (high brand awareness,

familiarity with the brand)

Bounce rate & Avg. Session duration
To examine user’s experience

See pages with highest bounce rates (issues?)

Duration per device
2x on desktop (responsiveness?)



Conv. / product page, Conv./channel
Identify most profitable products &

sources

Conversions/time
Peak when flash promotions

Peak in conv. of every channel
(mostly direct-> radio spot?)

Conv./state: most Greeks (local ads?)
Active users/interests: personalized content



New-Returning users’ conversions &
Revenue/user, in different states

Higher revenue from returners (building loyalty)
Georgia: same revenue (quick adaptation to our platform,
opportunity for up-selling)
New Jersey: big existing users’ revenue (local ads
opportunity - higher spending patterns?)

New users & Average Engagement
time per Channel

More new users through Organic Search: natural visibility
on SE (good SEO, lower advertising costs)
Paid Search avg. engagement time is low (problem with
PPC strategy-keywords-landing page?)



USER INTERACTION FLOW AND
CONVERSION FUNNEL ANALYSIS

Initial Engagement: 47,604 Sessions |
                                                     44,808 Page Views

Customer Retention: 16,328 Return Visits

Interest Funnel:
13,989 Item List Views
 6,261 Engaged Users
3,700 Product Details

Conversion Challenges:
605 Reached Cart
90 Added to Cart
>50% don’t purchase



MARKETING STRATEGY RECOMMENDATIONS
AWARENESS

CONSIDERATION

RETENTION

DECISION

MULTI-STAGE

Social Media
Content Marketing

Lead Magnets
(free items or services given
away to gather contact details)

Targeted
SEO/PPC

Time-Sensitive
Promos
Transactional
SEO/PPC

Loyalty Programs
Feedback for
Social Proof

Integrated SEO

PPC

Email Marketing

Our marketing efforts  are tailored
to each stage of the customer
journey for maximum engagement
and conversion.




