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Cozy Heaven
Welcome to our online lingerie boutique, where sensuality
meets sophistication, and every piece is crafted to make

you feel confident and empowered

ESTABLISHED IN 2024, COZY HEAVEN IS YOUR PREMIER
ONLINE LINGERIE BOUTIQUE

CRAFTING PIECES THAT BLEND STYLE AND COMFORT FOR THE
CONFIDENT AND EMPOWERED YOU

EXPLORE OUR DIVERSE COLLECTION OF LINGERIE SETS,
UNDERWEAR, SOCKS, HOMEWARE, AND MORE TO SUIT EVERY

TASTE AND OCCASION



BE A BETTER MAN, WOMAN, BOY, GIRL,
TODDLER.

WELCOME TO A WORLD WHERE EVERY
PIECE TELLS A STORY, AND YOUR

CONFIDENCE IS WHERE IT BELONGS.

OUR MISSION IS TO ELEVATE YOUR
WARDROBE AND ENHANCE YOUR

CONFIDENCE.

 Upgrade Your Wardrobe - Our Mission

PYJAMAS
COMFORTABLE AND STYLISH SLEEPWEAR OPTIONS
PYJAMA SETS AND ROBES CRAFTED FOR ULTIMATE

COZINESS

SWIMWEAR
CHIC SWIMWEAR COLLECTION DESIGNED TO MAKE YOU

FEEL SUMMER-READY
DISCOVER BIKINIS AND STYLISH PRODUCTS FOR YOUR

BEACH DAYS

SLIPPERS
WARMTH AND COMFORT WITH A TOUCH OF

SOPHISTICATION
EXPLORE OUR COLLECTION FOR COZY AND STYLISH SLIPPER

OPTIONS

ROBES
FROM SILKY SATIN TO PLUSH, OUR ROBES ARE CRAFTED FOR

RELAXATIONCHOOSE FROM A VARIETY OF COZY OPTIONS
TO SUIT YOUR STYLE

Explore Our Collections



SEO DEVELOPMENT &
OPTIMIZATION

for Cozy Heaven



E-shop’s theme

LIGHT COLORS FOR A BETTER USER EXPERIENCE

MINIMALISTIC DESIGN

DESKTOP VERSION

MOBILE VERSION



Useful tools

IMAGE COMPRESSION TOOL

FASTER AND LIGHTER WEBSITE



L I G H T H O U S E  S C O R E S

HOMEPAGE SCORE SHOP SCORE



SEO and Readability analysis



Product optimization

SEO TITLE META DESC. KEYPHRAZE



Keyword research
Defining our goals

Increase traffic and visibility through Search Engine Optimization
Engage customers through website content optimization
Increase brand awareness and sales through PPC campaigns



THE KEYWORD RESEARCH TOOLS TO EXPAND OUR LIST OF POTENTIAL KEYWORDS AND GATHER DATA ON THEIR
SEARCH VOLUME, COMPETITION, AND RELEVANCE.

ubersuggest.com



soovle.com

wordstream.com



KEYWORDTOOL.IO

KEYWORD RESEARCH IS AN ONGOING PROCESS, AND IT'S ESSENTIAL TO ADAPT YOUR STRATEGY AS THE
ONLINE LANDSCAPE EVOLVES.



Competitor
Analysis

moz.com









PPC CAMPAIGN
Our Strategy



P P C  C A M P A I G N

The Goals
Brand Awareness
Website Traffic 
Drive Sales

Focus Brand: Marks & Spencer 
Top Brand priorities
Google Trends & Keyword Research

Marks & Spencer Target
Audience



M & S  W O M E N  P Y J A M A S

1. Keyword Research

Past 24 months

Keyword focus on brand 

LSI Keywords, long tail keywords

1.

2.

3.



M & S  W O M E N  P Y J A M A S

SEARCH
CAMPAIGN

2. Create Campaign

DISPLAY
CAMPAIGN



1. Keyword Research

Past 24 months

Keyword focus on brand 

LSI Keywords, long tail keywords

1.

2.

3.

MARKS & SPENCER MEN’S SLIPPERS WITH FLEECE GREY



M A R K S  &  S P E N C E R  M E N ’ S  S L I P P E R S
W I T H  F L E E C E  G R A Y

SEARCH
CAMPAIGN

DISPLAY
CAMPAIGN

2. Create Campaign



Google Ads Campaign Structure

Search & Display



SEO PERFORMANCE ANALYSIS OF COMPETITORS

WEB ANALYTICS



Tezenis



Marksand spencer



Minerva



THE DISTRIBUTION DEPENDS ON VOLUME OF TRAFFIC AND NUMBER OF KEYWORDS.

Competitor analysis



COMMON KEYWORDS



SEO & Performance Testing

SEO READABILITY SCORES







BEHAVIORAL WEB ANALYTICS REPORT

USER CONVERSION RATE/ACTIVE USER
CUSTOMER JOURNEY

FUNNEL ANALYSIS



COHORT EXPLORATION

EACH CELL IS THE SUM OF ACTIVE USERS FOR
USERS WHO HAD ANY EVENT, IN THAT WEEK AFTER

FIRST TOUCH (ACQUISITION DATE) 



BUSINESS OPPORTUNITIES:

1. SEO OPPORTUNITIES:
• IDENTIFY HIGH-PERFORMING KEYWORDS AND OPTIMIZE CONTENT FOR BETTER ORGANIC SEARCH RESULTS.

• IMPROVE META TAGS AND DESCRIPTIONS.

2. PPC OPTIMIZATION:
• REVIEW AND OPTIMIZE PAID CAMPAIGNS BASED ON HIGH-PERFORMING KEYWORDS.

3. CUSTOMER JOURNEY IMPROVEMENTS:
• ENHANCE USER EXPERIENCE ON KEY PAGES.

• OPTIMIZE THE CHECKOUT PROCESS TO REDUCE DROP-OFFS.

4. MARKETING APPROACHES:
• DEVELOP TARGETED MARKETING CAMPAIGNS BASED ON USER SEGMENTS.

• UTILIZE RETARGETING FOR ABANDONED CARTS.

5. MOBILE OPTIMIZATION:
• OPTIMIZE THE WEBSITE FOR MOBILE USERS, ADDRESSING ANY ISSUES AFFECTING USER EXPERIENCE.

CONCLUSION:
SUMMARIZE KEY FINDINGS, INSIGHTS, AND PROPOSED ACTIONS BASED ON THE ANALYSIS. THIS SHOULD INCLUDE SPECIFIC
RECOMMENDATIONS FOR IMPROVING ACQUISITION CHANNELS, USER ENGAGEMENT, AND OVERALL CONVERSION RATES.



Thank you!
The End


