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Cozy Heaven

Welcome to our online lingerie boutique, where sensuality
meets sophistication, and every piece is crafted to make
you feel confident and empowered

ESTABLISHED IN' 2024, COZY HEAVEN IS YOUR PREMIER
ONLINE LINGERIE BOUTIQUE

CRAFTING PIECES THAT BLEND STYLE AND COMFORT FOR THE
CONFIDENT AND EMPOWERED YOU

EXPLORE OUR DIVERSE COLLECTION OF LINGERIE SETS,
UNDERWEAR, SOCKS, HOMEWARE, AND MORE TO SUIT EVERY
TASTE AND OCCASION



Cozy Heaven

Upgrade Your Wardrobe - Our Mission

e BE ABETTER MAN, WOMAN, BOY, GIRL,
TODDLER.

e WELCOME TO A WORLD WHERE EVERY
PIECE TELLS A STORY, AND YOUR
CONFIDENCE IS WHERE IT BELONGS.

. OUR MISSION IS TO ELEVATE YOUR
WARDROBE AND ENHANCE YOUR
CONFIDENCE.

Explore Our Collections

PYJAMAS
COMFORTABLE AND STYLISH SLEEPWEAR OPTIONS
PYJAMA SETS AND ROBES CRAFTED FOR ULTIMATE
COZINESS

SWIMWEAR
CHIC SWIMWEAR COLLECTION DESIGNED TO MAKE YOU
FEEL SUMMER-READY
DISCOVER BIKINIS AND STYLISH PRODUCTS FOR YOUR
BEACH DAYS

SLIPPERS
WARMTH AND COMFORT WITH A TOUCH OF
SOPHISTICATION
EXPLORE OUR COLLECTION FOR COZY AND STYLISH SLIPPER
OPTIONS

ROBES
FROM SILKY SATIN TO PLUSH, OUR ROBES ARE CRAFTED FOR
RELAXATIONCHOOSE FROM A VARIETY OF COZY OPTIONS
TO SUIT YOUR STYLE



SEO DEVELOPMENT &
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E-shop’s theme

® MOBILE VERSION
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® DESKTOP VERSION
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Create your’bozy ;35;
Moments

Discover Comfort & Luxury

Create your Cozy Moments

Descorwer Comilort & Lemury

Explore

New Collection

® |LIGHT COLORS FOR A BETTER USER EXPERIENCE
e MINIMALISTIC DESIGN




Usetul tools

e |IMAGE COMPRESSION TOOL

® FASTER AND LIGHTER WEBSITE

Smart WebP, PNG and JPEG

Compression for Faster “
Websites

Optimize now = Drop your images here!

—_—




LIGHTHOUSE SCORES

HOMEPAGE SCORE

Performance

The perfiormance score is
c5. See calculator.

90-100

First Contentful Paint

Total Blocking Time

Speed Index

Largest Contentful Paint

B Cumulative Layout Shift

0.221

SHOP SCORE

60

Performance

METRICS

First Contentful Paint

Total Blocking Time

Speed Index

90—100

Largest Contentful Paint

Cumulative Layout Shift




SEO and Readability analysis

@ sto analysis -n

Henry Print Pyjamas

+ Add synonyms

+ AdA rals v H EE8 =
Add relatied kevphraze @ sco | @ Readability 222 Schema  &§ Social
Oid you know Yoast SEQ Premium also analyzes the different word forms of Go Fremium! *
your keyphrase, like plurals and past tenses? "

Analysis results ©
Analysis results

“  Problems (1)

#  Problems (2)

17 Yoast SEQ Premiym will tell you!

i ]

] Esyphiate in sybhesding: Lse mors keyphetes of Synonymms in vour H2 ang H3 I-E—l-!-[-.’lr-g—l‘i-!-
LT v, I_1|_-;.a::|r:g;._

r audience? Yoast SEQ Premium will

i
() K]
]

—
h |

~ - (6
A Bood reaits (1) Good results (6)
@ Quibound links: Good job! @ Passive voice: You're using enough active voice. That's great!
® |mage Keyphrase: Good job!

i 11w : | 1 i ' I
® Images: Good job! ® Consecutive sentences: There is E‘I"IDL.Igh 1.|’EI!'I!:_"'E"-,-r In your sentences. That's gI"EEt.
[ nternal links: You have E—r‘--:};,.ghmtﬂr’ﬁ.;”ﬁk;s. G{_‘-C!j_ic-b: . SLbf“Ead[I‘IG d|5tr|bl..t|l:lﬂ' GFEET Jub.'
® Eeyphrase in introduction: Well done! )

. @ Paragraph length: None of the paragraphs are too long. Great job!

@ Eevphrase depsity: The keyphrase was found & times. This i great! ] —_ _ = . J .
® Keyphrase in SEQ title: The exact match of the focus keyphrase appears at the beginning of ® - ) i

- : ntence length: :

the SEG titke, Good job! Sentence length: Great
® Keyphrase length: G ik . ,

Kemphuaze lengih: Good job ® Transition words: Well done!
® Eeyphrase in meta descrption: Keyphrase or synonym appear in the meta descniption. Wall

daneaf
@ jeta descnphion length: Well done!
® Previoushy used keyphrage: You've not used this keyphrase before, very good.
® EKeyphrase in slug: More than half of your keyphrase appears in the slug, That's great!
@ Text length: The text contains 352 words. Good job!

® @



Product optimization

Yoast SEQ

@ 20 | @ mescabilty | B2 Schema %5 Sodal

Focus keyphrase @

Marks & Spencer Red Pyjama Set

Get related keyphrases

Search appearance ~

Want an enhanced Google preview of how your WooCommerce products look in the search

resuls”

& Unlack with Yoast WooCommerce SEQ

EEMTING NOW TN DOET BN0LIC WOC 1N ThE 5BSTTh NEiURE

Preview as:

& Mobile result () Deskiop result

Cozy Heaven
dmilats. ihu.edu.gr » groupd » produ...

Marks & Spencer Red Pyjama Set - Cozy

Heaven

Upgrade your nights with Marks &
Spencer Red Pyjama Set. Unparalleled
comfart meets chic style in this
premium loungewear ensemble Sleep

in luoury!
SEQ title Use Al | Inzertvariable
Slug

marks-spencer-réd.pyjama-set

Meta description Usg Al Insart variabhe

Upgrade your nights with Marks & Spencer Red Pyjama 5et. Unparalleled comfort meets

chic style in this prémium lcungéwear ensémble. Sleep in luxurny!

ATTACHMENT DETAILS

Bamiboo-and-Organic-Cotton-Red-Matching-
Chiristrnas-Pyjamas-Couples-Chiristras-Red - His-
and-Hers-Pyjamas-women-3_530:<webp
December 21, 2023

21 KB

530 by 663 pizels

Edit Imags

Cielete permanently

Alt Text | the front side of Marks &
Spencer pyjamas set in red

o

Learn how to describe the
purpose of the image. Leave

empty if the image is purely

decorative.

Title | Marks Eaamp: Spencer Red

Caption

o

Description | Marks Samp; Spencer Red
Pyjama et

o

File URL: hitps:/fdmlabs.ihuedu.grig

Copy URL to clipboard

SEO TITLE META DESC.

Marks
&
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Red
Fyjam
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Keyword research

Defining our goals

e |ncrease traffic and visibility through Search Engine Optimization
e Engage customers through website content optimization
e |ncrease brand awareness and sales through PPC campaigns

Interast over time () &4y =g




THE KEYWORD RESEARCH TOOLS TO EXPAND OUR LIST OF POTENTIAL KEYWORDS AND GATHER DATA ON THEIR
SEARCH VOLUME, COMPETITION, AND RELEVANCE.

KEYWORD IDEAS

EETWORD TREMD WOLLME PG FD b8

Pyjamas set - 170 €0.26 99 75

pyjamas party ; 1o LY = 35

pyjamas or pajamas - &0 €0,00 ' 57

pylamas oysho ; &0 €099 41 3

pylamas zara - 20 €£0,00 18 24

pyjamas day 10 €0 GD Ql"—’ Py AMas Miontnly searches: 720 | CPC: €034 W )

&

UL F:Iﬂr'lls 10 €0 Shopping Tanas WYidoos Paces sitas T Bosokcs Framce

3 minEha. o Ubartugpest Extengion Deable . Enabla

Woman - Pyjama - Minerva Official e-shop
Ubersuggest * BxpottoCsy =

£23 Domain Authority; 36 Est Visits: 51 Ko
Pyjama Sal with Boylriend T-ahir & O Parils. 34 Bl & 2780 & 20 HEW People also search for..
mer's Pyjama Sel with Boyl T Faril
Sugsesbons Cueshions Preposdtion
Fayword e = = 5D

People also ask

Which is cormect pyjamas or pajamas?

% pafjarnas & Britieh wond 7 o
Why is pyjamas spalad teo wanys !

Wy 13 it called pyjama !

ubersuggest.com




koovie

T il.

s jamas

Py jamis are Borgivieg
pyjamas prefermed

Py jamas with feet

Py jamas {aefinwane

PN jamas comp

Py jamas ahark

Py jamarams

Py jamarama {seng)

Py jaEs pany

wbhan v baminas in pyjemas
creaned

WAL WEre Che wrripssd

Py jamas

o i s [ [ T wd
crwafed

when was white pyjamas
created

bwin ol vow aEy o pamas 0
EfrEas

bow diad Phee woard pi pames coms
1 b S W B

Prjamas

Py jamas for women
Prijamas for men
PYIAmES VE PajAnEss
PYIAmEES OF P& ama
Priamas for kidy
Prjamas necaning
Pyjamas im spankh
Pyjamas for girks
pyjamas ehrivmess

amazoncom

i pvpamas | Bt

Ers dler ovmn o bl e pighvi-armes s i chimge sngir

G a e

E dorrmn Ceroryire

PYjaness Tar Wopsen
cBElsea Py pyjanees
mEE's pyjamas

the oy in the striped
Pyjaness

pyjamasqise ¢ framgak Prjamas bamanas |n

Pylankds
prvj amimak Prjamimiqmey Eimjas |m pyjams
oy amas PMaminsk

poer aletandir pyjanass
cBrisImas Py amas
PrjanuEs GF pajanas

bt Py jamasgues

pyjamas remsl wolf Prjaness or pajames
pyjamasque oo framgaks Prjaness dam
complet pyjaness femme
Pyjamas song Pyjaness hommse
Pyjamas cartoon Prjaness for mem

Py amasgus e r!llﬁ.l!" ll"l"":l p?]‘m.‘ h'-'l'

soovle.com

Showing 25 of 500 keywords

prijamas em frencais Pyjamss Tar women
Py jamas party Pyjaneasbyvzor

Py i il (Fandain §siaa | Pyjanessgmes ¢n frangad
et |

Py jammas for nweimen
Py jammasBjaNarna sveaska
Py jammdsqibe Eoiierigec

Keywords

pis pajamas

mateching christmas pajamas

pajama set

pjs set

christmas pjs

womens pajamas set

womens pyjama sets

silk pajamas

matching family pajamas

matching pajamas for couples

wordstream.com

victoria secret pajamas

A Search volume

135,000

90,500

20,500

90,500

60,500

49,500

49,500

40,500

33,100

33,100

33,100

Top of page bid
(low range)

$1.06

£0.63

£0.58

$0.58

£0.33

$0.83

$0.83

$0.85

£0.74

$0.24

$1.57

Top of page bid
(high range)

$4.54

$2.55

$2.61

$2.81

$1.83

54.04

54.04

$5.07

$3.45

$2.06

$6.03

A Competition

High

High

High

High

High

High

High

High

High

High

High
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% Keyword Tool Pro

KEYWORD RESEARCH IS AN ONGOING PROCESS, AND IT'S ESSENTIAL TO ADAPT YOUR STRATEGY AS THE
ONLINE LANDSCAPE EVOLVES.

T Keywords Search Volume Trend Average CPC (USD) @ Compatition

P':r'JSI'I'I-ﬂE N
% Keyword Tool Pro

the boy in the striped pyjamas . .
Y REE R Do you need this information?

pyjamas set Keyword Tool Pro provides search volume data for Greek keywords.
bananas in pyjamas

victoria secret pyjamas

pyjamas for couples

pyjamas or pajamas

primark pyjamas

peter alexander pyjamas

satin pyjamas

KEYWORDTOOL.IO silk pyjamas

pyjamas greece



Competitor |
Analysis TEZENIS

Limit 3 reports/day (unlimited for Moz Pro customers)

tezenis.com Check Authority

Limit 3 reports/day (unlimited for Moz Pro customers)

Domain Autharity Linking Root Domains Ranking Keywords Spam Score

65 13.5k 1.6k 9%

Spam Score

Ranking Keywords

Linking Root Domains

Domain Authority

36 2.5k 60 3%

M &S

Limit 3 reports/day (unlimited for Moz Pro customers)

Domain Authority Linking Root Domains Ranking Keywords Spam Score

83 66.7k 24.5k 2%

MOZ.COM



minerva.gr

minerva.gr Top Keywords by Traffic Share

¥ 5
T

Top Keywords

Minerya

HIvEDRO

uvepBa mutlopeo a.
mirerva EupDuys

IOBE QLI YUVaIKEID

240 Cthers

So8 more =

Minerva

1942

201 = 500

Greecs, Thessaloniki
$25M - $50M

Litestyle > Fashion and
Apparal

T R T, T o o e T ey L
KEWONROS Aniving Srganic Tre

43K
1.3K
3;1:-
IEEIE

284

¥ SIFTNOrY

L

Ll

" '\...'\.
Tl

&

¢ Global Rank

+223,292

- 105,226

25KI0D

2.4.5 .

& Country Rank

1,445

« 04

Gragce

¥ Category Rank

-8

- 31

Litestyle » Fashion and Apparel

{in Greece)

Organic vs. Paid

&

T85%

28.05%

b

cimilarweb

Total Visi

157.

2K

33.49%

Top Countries

L

=

= 96.05% - 5787

W 148%

w097

W

.
Wr 0.82% - 4

A s

0.24%

Soee all countries 3

Avg Visit Duration

00:04:14



marksandspencer.com

Year Founded 1284 = il ‘ a—

welcome to the m&s website. shop clothing, home,

furniture, beauty, food, wine, flowers & Show more

.
a1 lal:] MMarks and Spencer Group
Plc
Emiprosyeas » 10000
HG United Kingdom, London
» S8

o Gl | R
Lifestyle > Fashion and @ Global Rank

+842

& simmalarsets
« 177

Showing Simdlarweb estimated data.
Publichy validate your site’s metrics by connecting your GA4d

| Connect your Google Analytics

Total Visits Bounce Rata

43M 38.65%

marksandspencer.com Top Keywords by Traffic Share

=ee the list of top keywords driving orgenic traffic to marksandspencer.com

(Desktop, worldwide)
Top Keywords
marks and spenc... E-l.Ei.EH:
s dBE..Er{
m and s ECIE..SF-'.
marks and spence. ?JT.TH

m B1LEK

175K Others

"-‘l'.'- e © B g i e O

'ﬂ.. e

© Country Rank

#3 7

- 12

United Kingdom

Pages per Visit

6.33

¥ Category Rank

#2

Lifestyle » Fashion and Apparel
{in Uinited Kingdom)

Avg Visit Duration

00:05:09

& Oirgar
75.4%

24.8%

% similarweb

M &S

LONDON

Top Countries

s United Kingdonm
F BI61% « uinn

) 855 -

= nrtesg STat

= 1.59% - as

.‘.._.": I-.I..'-'.}'.}E .- B.1E

h IIEJTEE?-:':. =.|-:;s
6.88%

See all countries



tezenis.com

the tezenis collections of men and women's
clothing and underwear are waiting for Shew more
P

- OMpany Tezenis

rear rounced =z

Ermiployesas 51 = 200

Italy, Milano
Annual Revenue $15M - $25M

ncdustny Lifestyle » Fashion and

& Global Rank
Apparel|

A simularaneb

- 998

Showing Similarweb estimated data.
Publichy validate your site's metrics by connecting your GAd

I Connect your Google Analytics

tezenis.com Top Keywords by Traffic Share

See the list of top keywords driving organic traffic

peoridwide )

[0 teZems com ._ }EZ!-'.'Z'.IZ'lF]

Top Keywords

rerenis 263 5K
TEIEHWC 5.3K
terenis donna 46K

enezis 3.2K

tezenis HHTeDHET M. 29K

J.88 Others
See more -

+8,175

3.8K

B s

ey o ey e g

W Country Rank

479

- Db

Itaky

Pt il ] e e o

A rLT FRa EeErEr raEEE T
e e | Rty o ke % e e
o il el sl ey oA de oo myd ol 1 cmwen
g 1 e o e P e G e e L

i Py " e emiae e Feeage s

vy o Gephemy laflaege - T2 cmw
et

[ Cat&g::-r'-,r Fank
13
.

Lnfei_:,l;':,-le- ¥ Faghion and Apparal
(In Italy)

lotal Visits Last Momth Change

2.3M - 10.75%

Bounce Hate

42.24%

Organic vs. Paid

& Cirs
T56%

28.34%

% similarweb

TEZENIS

underwear

3 o g
Hages per Visit

7.34

Top Countries

See all countrias =

Avg Visit Duration

00:03:27
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PPC CAMPAIGN

The Goals

e Brand Awareness
e Website Traffic
e DriveSales . eesrbyemae A -

O

* FEMALE * MALE

61.6% 38.4%

Marks & Spencer Target
Audience

Focus Brand: Marks & Spencer

e Top Brand priorities
e Google Trends & Keyword Research

Interest over time (@

[«
g

Users~ by Age A~

25-34

35-44

45-54

35-64

65+

(=]

1K 2K 3K

4K



M&S WOMEN PYJAMAS

1. Keyword Research

e Past 24 months
e Keyword focus on brand
o LSI Keywords, long tail keywords

. = Top of page Top of page T Sy R R - o
1 [0 Keyword (by relevance) Avg. monthly searches Three month YoY change Competition Ad Impression bid (low bid (high 3 Home / Women / Pyjamas / Marks & Spencer Red Pyjama Set
PY change share PY
range) range)
Q Marks & Spencer Red Pyjama Set
D womens pyjamas TK-10K +900% 0% High - €0.88
3599 €
1
E] pyjamas TK — 10K +900% 0% High = €1.50 €5.82
[0 marks and spencer 10K - 100K 0% 0% High - €0.49 £3.88 SKU: MIN-23483
Categories: Pyjamas, Women
Tags: mi ' i jamas
[0 m&s pyjamas 100 - 1K 0% 0% High - €0.25 €1.84 ags: MINSIVa RYIamas, RYIAMas, [ed Ryjam
[ m&swomen pyjamas 10-100 0% 0% Medium = €0.58 €2.87
2 @ M&S Broad match
[ ]
mand s
@ Wwomens Broad match
pyjamas
marks and
spencer
@ women Broad match
pyjamas
mé&s womens
[ ] pyjamas Broad match
@ m&s pis Broad match
womens
Women's
@ Pyjamas M&S Broad match
marks and
spencer
® WOmens Broad match

Dviama set



M&S WOMEN PYJAMAS

2. Create Campaign

SEARCH DISPLAY
CAMPAIGN CAMPAIGN

Sponsored

@ dmiabs.ihu.edu.grm&s/women's_pyjamas

Women's Pyjamas M&S - Cozy Heaven

Discover our wide variety from Marks and Spencer Women's Pyjamas. Choose your M&S
Women's pyjama set. Shop with 20% off. Worlwide shipping.
Deals at M&S pyjamas - Women's Nightwear - 20% Offers

Sponsored

@ dmlabs. ihu edu grimé&s/women's_pyjamas

Women's Pyjamas M&S - Cozy Rd Pyjamas

Heaven

Get ready for winter nights with Marks and Spencer M&S Womens

Women's Pyjamas. Discover our wide variety from Pviamas : _—
Marks and Spencer Women's Pyjamas. Worlwide vl Worlwide shipping.
shipping. Women pyjamas in perfect red

color. Shop them now!

Women's Offer  20% Offers  Deals at M&S pyjamas — “ Close m




MARKS & SPENCER MEN'’S SLIPPERS WITH FLEECE GREY

1. Keyword Research

e Past 24 months

e Keyword focus on brand
o LSI Keywords, long tail keywords

1 o D Keyword (by relevance)

[0 fleece slippers

[] mensslippers
[0 slippers men's

[0 slippers

Avg. monthly searches

100 - 1K

10K - 100K

1K - 10K

100K - 1M

mens slippers

mé&s

mens house
shoes

male slippers

mens slip on
slippers

new slippers
for men

slippers for
guys

fleece slippers

nice mens
slippers

Three month

change YoY change
+900% 0%
+900% 0%
0% 0%

0% 0%

Broad match

Broad match

Broad match

Broad match

Broad match

Broad match

Broad match

Broad match

Broad match

Ad impression

Competition Zhars

High =

High -

High —

High =

Top of page
bid (low
range)

€1.15

€0.66

€0.53

€0.64

Top of page
bid (high
range)

€435

€4.45

€4.24

€3.48

Marks & Spencer Men'’s Slippers
with Fleece Gray

2299 €

1 Add to cart

SKU: MS-87525
Categories: Men, Slippers
Tags: Marks, Marks & Spencer slippers, men's slippers, slippers




MARKS & SPENCER MEN'S SLIPPERS
WITH FLEECE GRAY

2. Create Campaign

SEARCH DISPLAY
CAMPAIGN CAMPAIGN
Sponsored
= Q

® dmilabs.ihu.edu.gr/mens/slippers

New Collection - Cozy Heaven - M&S Men's Slippers fleece gray
Get ready for winter nights wearing warm slippers with fleece. The best choice for him. Discover
the full M&S collection online today at Cozy Heaven!

Deal: 20% off M&S Mens Slippers

Sponsored

@ dmlabs. ihu.edu.grimens/slippers

M&S Men's Slippers fleece gray - M&S Mens Slippers in gray
Men's House Shoes ~-Flmmpuanad - o M&sS slippers with fleece
Cozy Heaven

Discover the full collection online

Choose your M&S men's slippers. Shop with 20% off.
Get ready for winter nights wearing warm slippers with

fleece. The best choice for him. .W.‘ -

W 20% off M&S Mens Slippers

today! Only at Cozy Heaven.




q Cozy Heaven Organiation

Harmewssar Brands
“\HHEF
Craabe: Campsaign
Srand: Marks &
ey
xff“ HET -
A Groe -.:-_r.':...:-.
- .
s ik
EBranded Keyaords Products
T
Craala &ds Crarle fds

Google Ads Campaign Structure ) | l

: Kisywiords focused on brand ' h
Search & Display 2 calogory S ——— ‘
Han:r -
radie Ads
¥ ~ ¥
Frociud Mame: Marka &
Karks and Spe
: L":_"';I_g WWHHTB'EI;‘!EFBHM
Page )
Masdgaln
.
Frodiuc's Landing

Page



WEB ANALYTICS
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Tezenis

SrfgN AN N -

o A R P Y

* domain.com/* w tezenis.com G = + ADD TOPROJECT ™ lanuary 2024 ~ €EUR v
=GR o 00K @ 0 GIlT & 6628 @ 308 (G5 o 865K @ 654 Gmmiv s @0 More -
DOMAIN TRUST 1 ORGAMNIC TRAFFIC | = g PAID TRAFFIC f = ¢ REFERRING DOMAINS |
70 32.9K 3% 0 7.2K
Cligks/mo Clicksfma
PAGE TRUST 7 KEYWORDS / TOTAL TRAFFIC COST / KEYWORDS / TOTAL TRAFFIC COST / BACKLINKS /
25 109K =448 €7.4K = 15K 0 €0 146.8K
D KEYWORD [11,214) DIFFICULTY SEARCH VOL. SEARCH INTEMNT SERP FEATURES POSITION COMPETITION
O @& tezenis * GO 40.5K L N ¢ * = D 1 0.04
0O @ lingerie + 31 6.6K I 8 g = 1a1 0.26
0O ® eowpouxa G4 14.8K = N e g9 2a2 1
0O @ tezenis cowpouxa & 22 15K [ D 1 0.39
0O @ pove 58 271K c Mmoo é o 5 a1 097
O [:'Eﬁ tezenis moiauso " 5 880 I W =EoNn i .51
O @ tezenis poyio . 32 720 1 « M 1 014
Top pages in organic search (1,253) /
URL TRAFFIC SHARE TOTAL TRAFFIC
A Avopaote online Tezenis Ecurpouya kol Fouxa!
61.53% 2013
https2/www.tezenis.com/gr/
2 Lingerie - yovaikee
6.83% 2,245
https2ffwawwbezenis.com/gr/ BCERBIRCF RSN CERBDCERBTWCERBYRCEREB. ..
[ Eowpouyt - yuvalkes
5029 1,945
https/www.tezenis.com/gr/ BCERBINCFEES%NCERBDRCERBTIRCERBIRCERE...
5 Ohdowpa poyid ko pmxiv - yuvalkeg
4.94% 1,624

httpszffwwwbezenis.com/gr/ %R E%BI%CFRAS % CERBDRCERBIRCERBI%CEMRE. ..

EA Thrf e widi Bopwriw o = Wi aril e e e



* domain.com™ w marksandspencer.com : )

Marksand - =GR o 544K | © 598 GERu o v @ 28K GERus o UM

DOMAIN TRUST / ORGANIC TRAFEIC ' .

=
89 72.6K =32k
ClEcks/mo
PAGE TRUST / KEYWORDS TOTAL TRAFFIC COST
23 54 4K =3¢ €147K = 1245K

Organic keywords '

ALL{S44K] IMPROVED([4.4K) DECREASED(SK) HNEW(OOTK)  LOST{10.3K)

KEYWORD SEARCH VOL
marks and spencer TR
marks and spencer TAK
marks and spencer greece 181K
rmarks and spencer T4k
marks and spencer Tk

Top pages in organic search (9,636) '

URL

2 Welcome to Marks & Spencer Greece
httpsfeneremarksandspencer.comigr’
[ Welcome to Marks & Spencer
https.fererwemarksandspencer.com/
B Nuvonxelo pouya | Podyo, ofeooudp ko mamoutows | M&ES GR
https./fearw.marksandspencer.com/gr/l/ BCE%BINCFRES%CERBDNCERBTRCE..
5 Welcome to Marks & Spencer Greece

https:fvaesrwmarksandspencer.comden=-gr'

Liata for:

= - + ADDTOPROIECT E lanuary 2024 ~

6 294 GCElw o 23 @ 533 More

L Urmencys

€CEUR ~

- spencer

PAID TRAFEIC au= € REFERRING DOMAINS /

10K =27% 189.4K

Clicks/ma

KEYWORDS / TOTAL TRAFFIC COST / BACKLIMKES

698 + 5 €23.4K = 208K 12.6M

PFOSITION COMPETITION CIPC

1 0.73 E3.456
. 0.73 £3.45
1 0.75 £2.73
3 0.73 E3.456
¥ 073 E£3.465

TRAFFIC SHARE

TOTAL TRAFFIC

28,744

12,606

3,765

2,357



Minerva

*domaincom/™ = minerva.gr
GEus g0 @ GEBuw o e
AIM TRUST i i
DOM s ORGANIC TRAFFIC = g
30 26.6K »23¢
Clicks/mo

PACE TRUST / KEYWORDS ' TOTAL TRAFFIC COST/
8 12K 855 €3.5K 6325
Organic keywords '
ALL{Z 2K} IMPROVED(1SEY DECREASED (BSX) HEW (29K}  LOST(ST)
KEYWORD SEARCH WOL.
FrimErya 14.8K
pivEpBa 54K
payLo ohoswya 44K
gossip 368K
OAOOWING PayLo 99K

Top pages in organic search (1,011) /

URL

[ Minerva Official e-shop

https.//fwww.minerva.gr/

5 Ohdowpa Mayid 2023 e Super Tipéc | Minerva

hitpsfensneeminervagriel/magiv/gunaikeialoloswma

5 Minerva Eowpouya, Nuriapeg, Outwear & Aveta Pouyxa

https./fwww.minerva.griel

5 Tuwvokelee Moclapec: Bveon, Erud & Qorfroa Ite Inin

httpsfenerwminerva.grielfgunaikal puzama

G =~
(5 G = cy

PAID TRAFFIC |

2.2K =465

Clicks/mo

KEYWORDS |

262 = 32

POSITION

F 65 @1

[ january 2028 ~

EEUR +

REFERRING DOMAINS /

Maore
= £
748
TOTAL TRAFFIC COST/ BACKLINKS |
E2TB.6 500 9.5K

COMPETITION

0.28

0.45

0.96

Q

097

TRAFFIC SHARE

18.84%

16.49%

e |
(]
Lt
a5

7.26%

CPC

€013

€013

€01

€0.03

E0.0T

TOTAL TRAFFIC

5,012

4,387

1,949

1,932



Competitor analysis

Distribution of organic competitors /

DRGAMIC TRAFFIC

& & ¢ @ &

P,
& o F
K 20K 40K

Minerva.gr skroutz.gr bestprice.gr marksandspencercom = glamigr tezenis.com

THE DISTRIBUTION DEPENDS ON VOLUME OF TRAFFIC AND NUMBER OF KEYWORDS.

tezenis.com keyword combinations Traffic and keyword competition

.IEE-;Enia.Enm
llmiieriu:a.g:

# Organic keywords  # Organic traffic



Search Q

D KEYWORD (2.170)

O @ wano

N E} E£0WPOUYD YUVALKELD
O IE'} MUT{AUED YUVOLKELED
0O & zowpouxa

0O @ yuvakeio eowpouya
D E} JOUTLEY

O @ KOAY YUVALKELO

0O @ xorav

0O @ ovbpixa sowpouya

O E} lingerie

ALL KEYWORDS COMMOM MISSING

MINERVA.GR
793 B
Ee1 [
2 e
Gas5 [
441 B
14 a38 [
89«14 [2
25 i
3 a1 B
423 B

COMMON KEYWORDS

UNIQUE

https:/f'www.minerva.gr/el/magiw/gu...

https:/www. minerva griel/gunaikale...

https:fweww.minerva.grifelfgunaikalsp...

https:/www.minerva.gr/el/gunaikase..

https://'www.minerva.gr/el/gunaikale...

https:/www. minerva.griel/gunaikale...

https:fweww.minerva.grifelfgunaikaso...

https:'wew.minerva.gr/el/gunaika/g...

hitps:/werw.minerva.gr/elfandrasfes...

https:/rwww. minerva.griel/gunaika/li...

M~ = fmer  Alldomains
MARKSANDSPENCER.COM

62 =10 [ hitpsiiwww.marksandspencer.com/...
9 & https:fwww.marksandspencercom/...
3 & https:ifwww.marksandspencercomy/..
1242 [ httpsifwww.marksandspencer.com/...
45 3 https:iwww.marksandspencer.com/...
B3 & https:fwww.marksandspencercom/...
42+ 24 [A https:www.marksandspencercomy/..
61+ 39 [J https:fwww.marksandspencer.comy/...
7a20 [ httpsiiwww.marksandspencer.com/...
15 216 [4 https:'www.marksandspencercom/...

TEZENIS.COM

S5s1 [ http
51439 [ http
8a1 [ http
242 [ hitp:
42 »35 [ http:
4«1 [& http
98 & http:
12 5 http:
30«13 [ http
121 @ http



SEO & Performance Testing

SEO READABILITY SCORES

Performance Accessibility Best Practices SEO PWA



DIAGNOSTICS

= \
'_E-L i

Y
]
>

Eliminate render-blocking resources — Potential savings of 6,610 ms

59

A Serve images in next-gen formats — Potential savings of 235 KiB

Performance A Largest Contentful Paint element — 6,780 ms

Walues are eshmated and may vary. The perdformance score 15

calculated directly from these metrics. See calculator
M Reduce unused CSS — Potential savings of 14 KiB

A 045 B 50-89 & 50100
W Avoid serving legacy JavaScript to modern browsers — Potential savings of 12 KiB
METRICS Expand view
A First Contentful Paint A Largest Contentful Paint B Serve static assets with an efficient cache policy — 44 resources found
6.0s 6.8s
W Ensure text remains visible during webfont load
@ Total Blocking Time @ Cumulative Layout Shift
110 ms 0.003 O Initial server response time was short — Root document took 290 ms
A Speed Index

75s O Avoids enormous network payloads — Total size was 602 KiB



86
96

Accessibility

These checks highlight opportunities to improve the accessibility of your
web app. Automatic detection can only detect a subset of issues and does
not guarantee the accessibility of your web app, so manual testing is also

encouraged.

Best Practices

CONTRAST USER EXPERIENCE
A Background and foreground colors do not have a sufficient contrast ratio. A Serves images with low resolution

These are opportunities to improve the legibility of your content

93

SEO

These checks ensure that your page is following basic search engine
optimization advice. There are many additional factors Lighthouse does not
score here that may affect your search ranking, including performance on

CONTENT BEST PRACTICES

A Document does not have a meta description v



10

USER CONVERSION RATE/ACTIVE USER

United States
Canada
India

Japan

China
Taiwan

(not set)
South Korea
Australia

Singapore

User conversion rate ¥ Active users
7.0% 35,221
9.4% 17,524
1.6% 6,304
5.0% 4455
8.6% 618
0.2% 538
6.7% 478
8.8% 465
3.7% 456
6.0% 302
9.1% 298

@ Funnel explor... ~

= il
-\.In-'l.

First open/visit

Abandonment rate

Bz 0041%

Step
1. First open/visit

2. Session start

3. Screen/Page view

4. Payment info

5. Purchase

BEHAVIORAL WEB ANALYTICS REPORT

+

Step 2

100%  Session start

CUSTOMER JOURNEY

FUNNEL ANALYSIS

Abandonment rate

N

Users (% of Step 1)

29.010(100.0%)
28,998 (100.0%)
28,997 (100.0%)

514 1(1.8%)

304 (1.0%)

0.003%

Completion rate
100.0%

100.0%

1.8%

59.1%

Sep 3

100%  Screen/Page view

Abandonment rate

B 28K 98.2%

Abandonments

12

1

28483

210

Reset zoom &

Step 4 Slep 5

100%  Payment info 1.8% Purchase

-
T

Abandonment rate
W 210 409%
Abandonment rate
<. 1%
=0, 1%
98.2%

40.9%



COHORT EXPLORATION

EACH CELL IS THE SUM OF ACTIVE USERS FOR
USERS WHO HAD ANY EVENT, IN THAT WEEK AFTER
FIRST TOUCH (ACQUISITION DATE)

EEK 1 EK
Paid traffic 7,613 13 10 10
Active users :

Dec 24 - Dec 30, 2023 7. 589 13 10 10
Dec 31,2023 - Jan 6, ... 14 0 0

Jan 7 -Jan 13, 2024 7 0

Jan 14 - Jan 20, 2024 4

I?ifgct traffic 13,473 374 96 28
ACUIVE USErS

Dec 24 - Dec 30, 2023 83 32 28
Dec 31, 2023 - Jan 6, ... 139 64

Jan 7 -Jan 13, 2024 152

Jan 14 - Jan 20, 2024




BUSINESS OPPORTUNITIES:

1. SEO OPPORTUNITIES:
* IDENTIFY HIGH-PERFORMING KEYWORDS AND OPTIMIZE CONTENT FOR BETTER ORGANIC SEARCH RESULTS.
 IMPROVE META TAGS AND DESCRIPTIONS.

2. PPC OPTIMIZATION:
« REVIEW AND OPTIMIZE PAID CAMPAIGNS BASED ON HIGH-PERFORMING KEYWORDS.

3. CUSTOMER JOURNEY IMPROVEMENTS:
« ENHANCE USER EXPERIENCE ON KEY PAGES.
- OPTIMIZE THE CHECKOUT PROCESS TO REDUCE DROP-OFFS.

4. MARKETING APPROACHES:
« DEVELOP TARGETED MARKETING CAMPAIGNS BASED ON USER SEGMENTS.
« UTILIZE RETARGETING FOR ABANDONED CARTS.

5. MOBILE OPTIMIZATION:
« OPTIMIZE THE WEBSITE FOR MOBILE USERS, ADDRESSING ANY ISSUES AFFECTING USER EXPERIENCE.

CONCLUSION:
SUMMARIZE KEY FINDINGS, INSIGHTS, AND PROPOSED ACTIONS BASED ON THE ANALYSIS. THIS SHOULD INCLUDE SPECIFIC
RECOMMENDATIONS FOR IMPROVING ACQUISITION CHANNELS, USER ENGAGEMENT, AND OVERALL CONVERSION RATES.



The End

Thank you!




